Brand Profile

Since founded in 1851, DOLE® has become _
one of the world' s well-known multinational .~ ., foif |
groups that produce and market high-quality u ok
fresh fruits and vegetables.

"Quality is the foundation of our reputation” is TQ",%

Dole' s core concept.

®
DOQE Ckmestablished in 1998 and headquartered in Shanghai. We have

established modern processing and distribution centers in Shanghai, Beijing, Dongguan,
Shenyang, Harbin, Xiamen, Xi'an, Qingdao, Chongqing, Chengdu, Wuhan and Kunming,

mainly operates the process and sales of fresh fruits and vegetables.

Dole China Distribution Center in Shanghai

At present, Dole China has good cooperation with 10 national supermarkets, 25 local super-
markets, and 15 well-known fruit chains, covering more than 1600 stores in 140 cities. Espe-
cially we have maintained long-term good cooperative relationship with Wal-Mart, Sam'’s Club,
COSTCO, Ole’, Carrefour, Vanguard, RT-Mart, Aeon and other well-known retail giants. Dole
China has stable cooperative partners in wholesale markets which covers most areas of China.
Except our star products (banana, pineapple and papaya) are imported from Philippines,
Dole China also has high-quality domestic products like apple,pear,corn,garlic and many
others all over the world.

We are looking for high-quality vegetable and fruit suppliers who have
apple, avocado, pear, citrus, grape, cherry, kiwi, blueberry, coconut,
squash, etc.
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Dole.. Taste the Sunshine! “AD



